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Vision
Every young person has the supportive relationships they need to
grow and develop into thriving, productive and engaged adults.

Mission
To fuel the quality and quantity of mentoring relationships for
America’s young people and to close the mentoring gap.

Role

MENTOR and its growing network of affiliate Mentoring Partnerships
work to unify and give voice to the mentoring movement, set
standards to ensure mentoring is safe and effective, and work to help
programs connect more youth to mentors.
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25 Years- Founding Clarion Cali
You Can’t Build Skyscrapers
Without Infrastructure

Ty

SIMULTANEOUS AND CONSTANTLY EVOLVING
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Bridge Builder
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10-Fold Progress
Youth in Mentoring Relationships

Youth Ages 8-18
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U.S. Mentoring Gap That Remains

Young People Ages 8-18 Yrs. Oid

One in three young people will grow up without 8 mentor. This is the mentoring gap in America.
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How it Doesn’t Happen: Relationship Poverty

What Young People Who Left School
Say About the Power of Relationships
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The Mentoring Effect

= There is a powerful mentoring effect demonstrated by the experiences of
young people in this nationally representative survey. It is linked to improved
academic, social and economic prospects, and strengthens our communities
and our nation.

* 55% more likely to be enrolled in college than those who did not have a mentor.

* 81% more likely to report participating regularly in sports or extracurricular activities.

* More than twice as likely to say they held a leadership position in a club or sports team.
« 78% more likely to volunteer regularly in their communities.

* 90% of respondents who had a mentor said they are interested in becoming mentors.
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Mentoring:
at the crossroads of education,
business and community

KNOW
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KNOW HOW & ORGANIZING

* Lead program capacity building efforts through affiliate Network and
National Mentoring Resource Center (Elements of Effective Practice,
National Quality Mentoring System)

« Convene National Mentoring Summit

NATIONAL
QUALITY

 (Guide and inform innovative research

NATIONAL

ur MENTORING

RESOURCE CENTER

A Program of
gram of OfJOP ”
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ORGANIZING & WILL

Unite a coalition to drive advocacy for
federal funding for mentoring ($100
million in FY16)

Lead public awareness campaigns

(e.g., National Mentoring Month,

Coaches Challenge, Esquire

Mentoring Initiative, MBK Mentoring) BIG 12

Operate national database of °
volunteer mentoring opportunities: the Llnked .

Mentoring Connector

’
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What we're seeing . . .

* Increasing number of youth education and youth development
organizations integrating mentoring to move outcomes

« Mentoring as scalpel versus blunt instrument — what kind of
mentoring, for what child and for what outcome

 |ncreased momentum on mentor recruitment and awareness but
funding not keeping pace

* Youth as mentor magnets

« MENTOR affiliates being asked to provide expertise on
relationships beyond structured mentoring

« Technology is a mixed bag

» Mentoring can be everywhere and nowhere
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Paths Forward

Utilize mentoring to address national challenges. \When
integrated in a rigorous and intentional manner, mentoring
strengthens efforts to reduce poverty, truancy, dropout drug
abuse and violence, and promote healthy decision-making,
positive behaviors and outcomes, workforce development, and
positive futures.

Ensure that young people most in need have a quality
mentoring relationship. Children who could most benefit
from a mentor, but are least likely to have one, should be
prioritized. Warning signs and/or target populations must be
established with systemic responses.

Expand local, state and federal public policies that
advance quality mentoring. Leaders can adopt best
practices that have already been tested and proven through
public sector leadership at all levels.
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Paths Forward (cont.)

Support and increase private sector engagement in
mentoring. The private sector is uniquely positioned to
strengthen the fabric of communities by supporting mentoring,
given the combination of financial and human resources
(including more potential mentors) and its business interest in
the development of the current and future workforce.

Facilitate connections between research and practice.
These two communities should be more closely integrated,
aligned, and informed by one another in order to most efficiently
and effectively meet young people’s needs.

Explore innovations to close the mentoring gap. Rigor and
evidence should_l%uide the sector as it develops innovations to
meet this need. These include the leveraging of technology,

youth-initiated mentoring, and natural mentoring as examples.
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Global Movement

= 9 countries represented at MENTOR Resources
National Mentoring Summit/ | mentor Minute
Growing Inquiries

= This event / European "EEP _ _ _
Mentoring Summit = Collaborative Webinar Series
= The growth of Perach = Center for Evidence-Based
. Mentoring
= Cultural and Societal Changes _
L = Summit
= Cultural Zeitgeist _ _
= National Mentoring Resource
Center Website
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